ways to turn your
business green

The concept of sustainability has entered the mainstream. Nick Britton looks at ways

to grow your business and boost your bottom line by applying a bit of green thinking

oing green has never made

more sense. Not only is it likely

to save you money, it’s also a
useful sales tool, a powerful motivator for
employees, and a way of getting ahead of
the game as regulation marches inexorably
from voluntary codes and guidelines towards
compulsion. Added to which, it may just
help save the planet. Below are 21 ways to
transform your business from gas guzzler to
€co warriof.

, Quick energy wins
The cost of power continues to be a
major concern for UK businesses (see chart
opposite). Some 93 per cent of small to
medium-sized enterprises (SMEs) are
experiencing higher energy costs this year,

with an average reported rise of 48 per cent,
according to research from Npower.

Leeds-based Independent Car Auctions
has an annual energy bill of £3,700. An

energy audit revealed that the business could
be saving £100 annually by installing energy-

efficient lighting, a further £108 by switching
off air conditioning when rooms are not in
use, and nearly £50 by defrosting the freezer.
It all adds up, and as energy prices increase,
so will the savings.

Director Justin Lane says, ‘A business like
ours doesn’t have the time or resources to
devote to making major changes, but I was
very surprised to see how easily changes can
be made with immediate results.

Other worthwhile measures that have a
longer-term payback include installing
double glazing, extra insulation or a modern

boiler. It’s worth remembering that the
Carbon Trust, a government-funded
organisation, provides unsecured interest-
free loans to SME:s to finance energy-saving
investments.

2 Paper chase
Marketing agency EHS Brann wanted

to reduce wasteful printing, It now monitors
how much is printed by each staff member

and sends tongue-in-cheek emails to virtuous
‘tree huggers’ and profligate ‘tree muggers’.
‘Everything we've done has been fun,’ says
creative director Nigel Clifton. ‘Dictating
rules and regulations isn’t going to get you

very far.
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